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RCARO'S STRATEGIES:

‘TO PROMOTFE PARTNERSHIPS
*TO CREATE ADDITIONAL
FUNDS.
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PROMOTE PARTNERSHIPS

~“MUTUAL INTEREST
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«=  PROMOTE PARTNERSHIPS
*MUTUAL INTEREST
>Scopingﬂ (I)ﬂfh_;l_’ﬁ'tﬁential Partners and
the strengths and weaknesses for

collaboration.
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~*CREATE ADDITIONAL FUNDS

>Fees”f’_o_1: project management,

e

adviee & services.
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«= CREATE ADDITIONAL FUNDS
>What can be done by RCARO?
> What should be the RCARO core

business?



RCARO
Strategic Workshop
7-9 June 2005, =™

<= CREATE ADDITIONAL FUNDS
» Ability fo deliver across a defined

range of serv1c£s,

> Record of achievement.






	
	
	
	
	
	
	

